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We wanted to make a movement for the people  
who want to rent a movie because they want to, not 
because they have to. The people who are tired of 
overdue rental fees, online streaming, and monthly 
bills.

To give these people a voice, we created the Un-
subscribe movement and a digital hub where it can 
grow.

Redbox - Unsubscribe













Most young adults never give the library a second 
thought, they find it irrelevant. However, now the 
library’s entire catalog is now online and available 
as digital downloads. 

We created a campaign that brought the library to 
the 21st century and made using the library’s re-
sources a social experience.

Dallas Public Library











Lincoln Logs is a timeless toy that harkens back to 
an era when kids were raised by tough love and 
integrity. 

Now those kids have grown up and have kids of 
their own. They are looking for a way to raise their 
kids right and to teach them to be authentic, strong, 
and sturdy.

Lincoln Logs











Perfect Pinch is line of seasoning blends that is pre-
mixed so all you have to do is sprinkle it on. It’s an 
easy way to turn an everyday meal into something 
fresh and fun.

We wanted to reach the casual cooks who are in-
terested in cooking, but are hesitant to explore be-
yond the 4-5 meals they know they can make. 

McCormick Perfect Pinch
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Butcher Paper

Instructions on how to apply a rub to meat will be printed on 
the outside of the butcher paper used to wrap meat orders 
in. The paper will also suggest a Perfect Pinch spice blend to 
use. This will demonstrate how easy and fool-proof Perfect 
Pinch makes meals.

Frozen Food Aisle Decals

We will place stickers for Perfect Pinch on the glass 
doors of the frozen food section that envcourages 
customers to try cooking something instead of 
nuking a TV dinner. 

Deli Display

In the gIn the grocery store deli display cases, McCormick 
will place small signs next to each type of 
meat/poultry with suggestions on which Perfect 
Pinch blends to use with it as well as options for 
sides. Customers will get a discount for the 
associated spice blend with the meat/poultry that 
they purchase. 

FISH

Try with McCormick’s Perfect 
Pinch Lemon Herb Seasoning.

Also try: Cajun, Mediterranean Herb or 
Garlic Pepper





Etsy.com is an online marketplace where craftsmen 
and women sell homemade, vintage, and personal-
ized items. 

People buy items on ETSY because of the stories  
inherant in the items themselves. We chose to per-
sonify some classic items and let them tell their sto-
ries.

ETSY.com









Sound Oasis is a sound therapy system that plays 
nature sounds and white noise to help cancel out 
the world around you.

Insight: Most of the time, it’s not people who make 
irritating noise, it is your environment.

Sound Oasis













RunOn! is a local running store that offers athletic 
apparel as well as groups and classes to improve 
your running.

We created a campaign that spoke to the passion a 
runner has for their sport and show them that Run-
On! shares that passion with them.

RunOn!



THE EARLIEST FORM 
OF REBELLION

FIND YOUR STRIDE 



FIND YOUR STRIDE 

ARE JUST A FORMALITY.



FIND YOUR STRIDE 



Penguin Classics Deluxe Edition is a line of classic 
novels with brand new introductions and extended 
material in the back of the books.

Now, when you finish your favorite novel, the end is 
just the beginning.

Penguin Classics



PENGUIN CLASSICS

The End Is Just The Beginning

Sometimes, there’s nothing worse than finishing a favorite classic. It feels as 

though you’re saying goodbye to an old friend or ending a romance, unsure 

that you will ever find love again. The classics draw us into a courtship with 

characters and, as we share their lives, we better understand our own. In 

new Penguin Deluxe Editions, all-new introductions written by modern 

authors reintroduce your favorite characters - it’s as if you are meeting them 

for the first time. You don’t have to say goodbye to Mr. Darcy on the last 

page; you can fall in love with him over and over again.



PENGUIN CLASSICS

The End Is Just The Beginning

It’s hard to describe the feeling of putting down a cherished book for the 

last time. It’s as if you’ve reached the end of an epic journey and finally 

arrived home. So much was discovered and, although you have come to 

the final page, you wonder if the Fates would have had it any other way. 

With Penguin Classic Deluxe Editions, featured essays and notes continue 

exploring the story, inviting you back on the adventure. Once you reach the 

end of the road, it’s only a matter of turning the page and you’re standing 

alongside Odysseus again, ready to embark on a new voyage.



PENGUIN CLASSICS

The End Is Just The Beginning

No two words were ever so powerful. They mark the end of a story you’ve 

grown to love, sealing the doorway to another time and place, hiding their 

secrets and preserving their treasures. The classics take us to realms far 

different than our own, and yet they feel so familiar. New Penguin Classic 

Deluxe Editions’ brilliant redesigns of old favorites retell their stories and 

reopen the door to their worlds, beckoning you inside. The final page is no 

longer the end; simply turn to the front cover and fall back in history where 

your heroine’s story begins. 
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Southern Methodist University - Dallas, Tx
Temerlin Advertising Institute, Method Creative
Major: Advertising (BA), Creative Track          Minors: Psychology, English
Graduation: May 2012                                            
Overall GPA: 3.765

EDUCATION

EXPERIENCE

Guerra DeBerry Coody
Marketing & Communications Firm
(San Antonio, Tx)
Copywriting Intern
• Developed and pitched an integrated marketing campaign to the 

GDC partners and employees
• Worked with Copywriter Mentor to further develop writing and 

communication skills

BONUS MATERIAL
Temerlin Advertising Institute Award for 
    Outstanding Academic Achievement–Creative
AWM Dallas Chapter Scholarship Winner 2011
Morris Hite Scholarship Winner 2010
SMU Resident Assistant
Computer Skills - Microsoft PowerPoint, Word, Quickbooks, 
Adobe Creative Suite
Mustang Mavericks - Founder and Co-Captain, SMU’s first 
country western dance team
Watermark Church - Leader for Junior High girls Bible study
Improv Theater Experience

Range US
Integrated Marketing Design Firm
(Dallas, Tx)
Copywriting Intern
• Create original content for firm’s corporate and retail websites
• Collaborate with team on real-life projects including packaging 

design, t-shirt slogans, corporate websites, and an iPhone app

@Universifree – @free Network 
(www.FriendsofFree.com)
Education Community Manager, @free Copywriter
• Manage Twitter account geared toward college students
• Develop creative messages daily for 10,000+ followers
• Research new student offers to share with Twitter community

MEplusYOU (formerly imc2)
(Dallas, Tx)
Copywriting Intern
• Work with professional team on four national clients
• Write original copy for existing campaigns including digital and 

social media executions
• Develop concepts for new campaigns

DEC 2011 - APR 2012

OCT 2011 - Present

MAY 2011 - AUG 2011

MAY 2010 - AUG 2010




